
Digital Marketing and 
Meister Interactive
For marketers
engaging today’sengaging today s
buyers…online



What Is
Digital Marketing?Digital Marketing?



Digital Marketing isDigital Marketing is…

a necessarya necessary 
online presence 
to serve yourto serve your 
customers



Digital Marketing isDigital Marketing is…

outboundoutbound 
promotional and 
informationalinformational 
email



Digital Marketing isDigital Marketing is…

a presence in online mediaa presence in online media



Digital Marketing isDigital Marketing is…

transactionaltransactional 
media / inbound 
capabilitiescapabilities



Higher-Level
Digital MarketingDigital Marketing



Digital Marketing isDigital Marketing is…

social media, conversational media
- trust
- informational valuesocial media, conversational media - interactive
- immediate



Digital Marketing isDigital Marketing is…
social media, 

ti lconversational
media



Digital Marketing is
Website design, management 

Digital Marketing is…

essential for
and optimization

Social media

Virtual events / webinars

essential for 
today’s 
marketer

Search engine optimization 
(SEO)

eMail marketing

P id h (PPC)

marketer

“B2B Marketers Increasing 
Investments in Inbound Tactics”

Paid search (PPC)



Digital Marketing isDigital Marketing is…

essential for today’s marketeressential for today s marketer
Among b-to-b marketers in the next 2-3 years:
• 67% will increase spending on social mediap g
• 64% will boost digital spending 

Consider as important objectives:
• 82%: developing custom content
• 74%: engaging regularly with clients

September 2010



Digital Marketing isDigital Marketing is…

difficult, but well worth the journeydifficult, but well worth the journey
Your customers – our audience – are 
going onlineg g

J l 2008July 2008 

9,131

July 2011 

27,016



Digital Marketing isDigital Marketing is…

difficult, but well worth the journeydifficult, but well worth the journey
Your customers – our audience – are 
going onlineg g

July 2008 

3,020

July 2011 

9 9209,920



Digital Marketing isDigital Marketing is…

difficult, but well worth the journeydifficult, but well worth the journey
Your customers – our audience – are 
going onlineg g

M h 2009March 2009 

11,967

July 2011 

17,760



Digital Marketing isDigital Marketing is…

difficult, but well worth the journeydifficult, but well worth the journey
Your customers – our audience – are 
going onlineg g

April 2009 

4 5064,506

July 2011 

12,854



Digital Marketing isDigital Marketing is…

problematic! It takes:problematic! It takes:
• Time
• Web and video know-how
• Database management
• Unique content

Design skills• Design skills
• Comfort with digital platforms
• Strategic integration with marketing g g g
objectives and all other pieces



Digital Marketing isDigital Marketing is…
a service increasingly supplied by publishers

Small B2B:

a service increasingly supplied by publishers

• 81% used publishers for 
marketing services (was 66% in 
2010)2010)
• 63% used agencies (was 64%)

March 7, 2011



Digital Marketing isDigital Marketing is…
a service increasingly supplied by publishersa service increasingly supplied by publishers

REASONS to use publishers for 
k ti i

October 4, 2011
marketing services:

• No. 4: audience composition 
(26%)

“What Marketers
Want From Their(26%)

• No. 3: audience knowledge 
(36%)

N 2 di h (45%)

Want From Their
Media Partners”

• No. 2: audience reach (45%)
• No. 1: ROI



Digital Marketing isDigital Marketing is…

easier…with Meister Interactive

CCMarketMarket Digital ToolsDigital Tools+
easier…with Meister Interactive

+ContentContentMarket
Knowledge

Market
Knowledge

Digital Tools 
and Expertise
Digital Tools 

and Expertise+
M di

+
( )Media 

Platforms(+ )



Digital Marketing
S iServices
Getting Marketers Online –
Quickly and Effectively



Strategic eMedia BusinessStrategic eMedia Business 
Development
• Digital tactics matched to 
sales/marketing objectives
• Consultation on integrating 
emedia with other platforms

B d t di• Brand awareness studies
• Social media



Custom Digital Platforms /Custom Digital Platforms / 
Vehicles
• Custom websites, pages
• Custom enewsletters
• Lead generation: login | 
signup databases
• Digital magazines | catalogs | 
sales promotion

Ri h di / i t ti• Rich media / interactive 
widgets / apps



ContentContent
• Targeted, relevant, 
customized content 
tapping Meister’s 
horticultural and editorialhorticultural and editorial 
heritage

• Company / product sitesCompany / product sites

• Custom sites

• Social mediaSocial media



Creative ServicesCreative Services
• Design: logos, advertising, microsites
• Copywriting: promotion, advertising



Video / AnimationVideo / Animation
• Video, animation, webinars
• Pre-production: concepting, 
scripting, storyboarding
• Field and studio production
• Post-production to final cut



Campaign ManagementCampaign Management 
Services
• Search engine 
optimization (SEO)
• Analytics | 
campaign reporting



Links to All Other MMWLinks to All Other MMW 
Products and Services

• Magazines

• Custom print

• Events



Our Portfolio GrowsOur Portfolio Grows
Flash-Animated 
Banner Ad
Client:Client: 

Target: ag retailers, cotton 
growers, fruit and vegetable 
producers

Objective: Command 
attention build awareness ofattention, build awareness of 
new plant nutrition 
supplement



Our Portfolio GrowsOur Portfolio Grows

Custom WebsiteCustom Website
Client:

Target: American fruit and 
vegetable growers; vegetable 
producers in Mexicop

Objective: Use robust content 
to convey the complex 
message of ‘soft’ biorationalmessage of soft  biorational 
insecticides



Our Portfolio GrowsOur Portfolio Grows

VideoVideo
Client:

Target: Garden center 
owners

Objective: Describe and 
promote a testimonial for a 
bulk garden seed display unit



Wh tWhat can we 
do for you?


