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Digital Marketing Is...

a necessary
online presence
to serve your
customers

#ProTone’

PLANT GROWTH REGULATOR

| Home ' Product Overview ' Return On Investment |

Picture the Possibilities."

Enhance
The Color
0f Major
Varieties

FIND OUT WHICH VARIETIES >

What Makes ProTone An Exciting

Different? New Tool Fo
Growers

Growers can accelerate and better manage

their harvest to peak attimes when prices are Watch

high for premium grapes. ProTone Video =

Learn More About ProTone =

Ahout Us | Contact

VALENT BIOSCIENCES

ProTone vs. Ethephon | Variety Trials | Regional Trials ~ Video |

ProTone In The Field
r

ProTone Plant Growth Regulator has been
used successfully on all three popular red
tahle grape varieties.

See Which Varieties =

® 2011 Valent BioSciences Corporstion
PROTOHE, VALEHT BIOSCIEHCES and Design are registered andior trademarks of Walent BioSciences Corporation.
“alert BioSciences Corporstion owns registrations for these marks in the United States and elsewhere.

TERMS AMD CONDITIONS
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Digital Marketing Is...

outbound K }- |
promotional and floes oxo -

Informational
emaill

One-Stop Online Shopping
Streamlines Ordering for
Fides Oro Customers

"One company, one assortment, one goal" is the aim of Fides
Oro, the newry merged company farmed when Fides Morth
Armerica and Oro Farms joined forces. Mow they can add
"One WWebshop" to the list. Customers now have access to
the entire catalogue of annual, perennial and foliage cuttings,
in the new online ardering systern.

At e fides-oro.corm, buyers can check availability and place
orders as well as view past orders. "The goal was to make the
Entire prograrm available  Click here to visit the Webshop.
through one weh
interface to make it more |
convenient for the
customer " says Mark
Schermer, General
Manager for Fides Oro.
"This is the first step for
s e will continuausly
improve the system to
enhance the
canvenience and
flexihility even mare "
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Digital Marketing Is...

a presence in online media

Produce MAIVIVI-PLEX

ICAN VEGETABL E GROWER

Home News Opinion Varieties Grower Recognition Production Marketing Events

m

Ti5] MEISTERVEDA




Digital Marketing Is...

transactional #ProTone’
medla / |nbound PLANT GROWTH REGULATOR 7

" Home ' Product Overview ' Return On Investment ' ProTone vs. Ethephon " Variety Trials ' Regional Trials = Video

Capabi I iti eS Contact Valent BioSciences

We'd Love to Hear from You

Interested in learning rmore about ProTone Plant Growth Regulator? Use the form below. Youll hear back from us soon.

First Name* .
Last Name* 1
el 1
Company / Organization™ |
Country | Arm Mast

Interasted In*

—

What Questions Can
We Answer For You?

MEISTERVEDIA
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Higher-Level D‘
Digital Marketing

m
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Digital Marketing Is...

- trust

soclal media, conversational media - informatonal value

- interactive
- immediate

facebook

bwitter ¥

v~ Meister Media

ia'MeisterMedia wiloughtyy, Ohia
Growing Minds, Feeding Dream s MeisterMedia
Worlduide iz the communication and information

centerforglobal specialized agriculture.
hittp o meistermeadia.com
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Digital Marketing Is...
social media,  <CoN TENTMA@SAGE(MW

n=285

C O n Ve rS atl O n a'l Social Media (excluding blogs) g K
media e

In-Parson Events

61%
55°%

Blogs
White Papers | ke &3
WebinarsMWebcasts s b
Print Magazines s be.El]
Videos [ KRl
itional Media 340

Microsites

Research Reports
ent Marketing = 1 "
Podcasts

agazines 150
Mobile 11 %

Virtual Conferences 11%
eBooks §%

Rﬁ
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Digital Marketing Is..

Website design, management
and optimization

essential for
today’s
marketer

Social media

Virtual events / webinars

Search engine optimization
(SEO)

eMail marketing

Paid search (PPC)

Publicrelations

“B2B Marketers Increasing
Investments in Inbound Tactics”

Telemarketing
Dire ct mail

Tradeshows

B Increasinginve stment B [Decreasinginvestment Mo Change

69% 59,

69% 194
________________________________________________ so%_________[6%]

60% 53]
| s N
489% 11%
40% 11%

|32 [
ErrEs
BErass @2

Printadvertising

marketing
-} Sher D0 e 2010

MEISTERVEDIA

Source: MarketingSherpa B2ZE Marketing Benchmark Survey
IMethodology: Fielded Aug 2010, M=935




Digital Marketing Is...

essential for today’s marketer

Among b-to-b marketers in the next 2-3 [S:
* 67% will increase spending on social me
* 64% will boost digital spending

Consider as important objectives:
» 82%: developing custom content
» 74%: engaging regularly with clients

amerlcan

usmess booz&co.

September 2010




Digital Marketing Is...

difficult, but well worth the journey

Your customers — our audience — are
going online

July 2008
9,131

m
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Digital Marketing Is...

difficult, but well worth the journey

Your customers — our audience — are
going online

July 2008

3,020 I
_---....__ .‘.-"., ./N '\. _..-" /.\/.-.’.\_/ ;

July 2011
9,920




Digital Marketing Is...

difficult, but well worth the journey

Your customers — our audience — are
going online

l

March 2009
11,967

July 2011
17,760
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Digital Marketing Is...

difficult, but well worth the journey

Your customers — our audience — are

going online
Cotton
2477

April 2009
4,506 20,000
-ll"".""l-'
P
_-_.’. W-. ]
'15 aao L} 10,04
| - f \ ’M\—.—’—.’.’. f
.—--—.—."’ T O=e —
Apr - Apr 30 Sep 1- Sep 30 Feb1-Feb 23 dul - s ecd-becsd July 2011
12,854

m
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Digital Marketing Is...

problematic! It takes:

* Time

« Web and video know-how

« Database management

« Unique content

 Design skills

« Comfort with digital platforms

o Strategic integration with marketing
objectives and all other pieces




Digital Marketing Is...
a service increasingly supplied by publishers

Small B2B:

* 81% used publishers for
marketing services (was 66% in
2010)

* 63% used agencies (was 64%)

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
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Digital Marketing Is...

a service increasingly supplied by publishers

REASONS to use publishers for  BMEDIA 4 on
marketing services:

“What Marketers

* No. 4: audience composition

(26%) Want From Their
* No. 3: audience knowledge Media Partnhers”
(36%)

* No. 2: audience reach (45%)
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Digital Marketing Is...

easler...with Meister Interactive

Market + Content + Digital Tools

Knowledge and Expertise
Media
Platforms

m
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Digital Marketing
Services

MEISTER  Getting Marketers Online -

interactive  Quickly and Effectively

Rﬁ
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Strategic eMedia Business
Development

5. For which of the following purposes do you use GPS @ Crests Chart ¥ Download
» Digital tactics matched to - f
sales/marketing objectives e —
« Consultation on integrating I

emedia with other platforms T
e Brand awareness studies P
() S O C I al m e d I a 6. Please list up to three companies you associate with Agricultural GPS ¥ Dovnload

eeeeeeeeeeeeeeee
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Custom Digital Platforms /

. .
. R ) B
| = : = Gainir ng the Spansored by GLyTol. Powered By
- TCSUE Competitive Edge ggj Bayer CropScience
"Home GiyTol | Tests&Trials | VarietyManagement | Technology  Video | Register

New Standards for Stoneville
Cotton Varieties

Meeting the Resistance
Challenge

 Custom websites, pages

New Varieties Offer the
Complete Package

Variety Selector Tool Puts the
Right Variety in Your Field

« Custom enewsletters s
« Lead generation: login | £ w5 I

Tec Tm r howruaes New, Tech mlngy in West Texas Resistance

signup databases TEC B i
- = "--_-"'_ —UE Competitive Edge

* Digital magazines | catalogs |

sales promotion M &

A Familiar Foe:
TechTour Spotlight en ST 4145LLB2: LibertyLink Resistant Weeds in

 Rich media / interactive J Hetiese o tees T (RIS

widgets / apps e ‘ |

Helping Mid-South Growers Mid-South Wrap Up
Compete Globally

Click on the videos above to see how Bayer CropScience
is helping Mid-South Cotton Growers succeed

MEISTER MEISTER MEDA
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Content

e Targeted, relevant, o )
customized content

tapping Meister’s

horticultural and editorial

heritage

« Company / product sites

Biopesticides are a hot topic at
every level of the food value chain.

Published in August 2011 by Meister Media Warldwide, the - fat
Rise of Biopesticides Special Report investigates the & r
increase in biopesticide adoption fram the perspective of the | 'ﬁ]g R‘SE OT

grower, crop consultant, 3o retailer, food retailer, and B\DPEST\(,\DES

consumer.

» Digital Edition — To read the full Report online, simply
click on the image ta the right, e et

» PDF Version — Download a copy of the original report
right to your computer,

» Bi icide Trial Datab — D pedas a
complementto this Repor, we've assembled a database
of hiopesticide trials (helow) conducted by leading
universities, private research firms, LS EPA USDAS IR-4,
and hiopesticide manufacturers. The datahase can be
sorted by Trial Name, Action, or Target Pest.

Questions or Comments? Please e-mail us at:
editor@risenthiopesticides cam

BIOPESTICIDE TRIAL DATA

CLICK HERE TO
READ ONLINE >

B DOWNLOAD a PDF

. Trial Inssct  Dissase  Weed - Trial Target Trial
e Custom sites T T Towme == T
Impact of Regalia* on o Devencenzi PestManagement conducted  Walnut Blight Active Ingredient: e’
‘Walmut Blight in Northern trials to determine the efiicacy of Regalia®  (Xanthomonas campestiis  Extract of Reynouiria 8
California hiofungicide in conventional walnut blight v, juglandis) sachalinensis

» Social media

MEISTER

interactive

cantrol programs. The following was
determined: 1. Regalia® plus copper
hydroxide is as effective as mancozeb plus

copper hydroxide, 2. Regalia® plus a low Copper Hydroxide

rate of copper hydroxide is as effective as a Product Name:

high rate of copper hydroxide used alone, Kocide®

3. Redalia® plus mancozeb is as effective ——




Creative Services

e Design: logos, advertising, microsites
o Copywriting: promotion, advertising

TraitTalk)

x XXk,

—



Video / Animation

e Video, animation, webinars

* Pre-production: concepting,
scripting, storyboarding

 Field and studio production
« Post-production to final cut
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Links to All Other MMW
Products and Services

 Magazines &

e Custom print

e Events

Rﬁ
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Our Portfolio Grows

Flash-Animated
Banner Ad BRANDT [IRIVING PLANT HEALTH e N
Client: BRANDT BRANDT

| Lpilie
Target: ag retailers, cotton
growers, fruit and vegetable -
producers

Objective: Command
attention, build awareness of BRANDT |

new plant nutrition MANNI_PLEX J ’

‘ supplement

7351 MEISTERVEDA

interactive




Our Portfolio Grows

Custom Website

VALENT BIOSCIENCES.

7CDRFURATIQN

Target: American fruit and
vegetable growers; vegetable
producers in Mexico

Client:

Objective: Use robust content
to convey the complex
message of ‘soft’ biorational
insecticides

interactive

Live & In-Person

Bif '
A ‘Rational Approach.

Where Sound Science Meets Better Business

Powered by

com

Sponsored by

« Valent BioSciences
Corporation Invests in
Biorational nsecticides and
Osage, lowa: Miks Donaldson,
Presidert and CEO of

» ATime of Peachy
Preparation: At Branct Farms
near Reedley ..

« DED Farms: Bts fit with
Mode of Action: Yvhile most of

Interviewy with Jim Reiman, & PCA with AgRx in Oxnard, CA

Home TARGET PESTS TRIALS BIORATIONAL TV

How They Work Biorationals Find New Favor with Growers and Consultants
I Reslstance 2 A i . \.‘ l Biorationals are an indispensable crop protection tool,

A » i particularly late in the season. PCAJim Reiman and grower Bill

it Ma.nagement AL Reiman share why they count on them at harest time

Labor Management
| Conventlonal

& Organle : . . _

Application , -~ o8 W

Safety & Environment T g %

Quality Checklist How Bts Add Up

+ Warket Proven
MORE VIDEOS + High Efficacy

+ Improves Program Economics in
Tank Mix or Rotation

+ Zero Residues

+ Cornerstone of Resistance
Management Programs

+ Extends Life Cycle of Other
Important Tools

+ wWaintains Beneficial Populations

= Labor Management, 4 Hour REI

+ Harvest Management, Zero Days to
Harvest



Our Portfolio Grows

Video

Client;

Target: Garden center
owners

Objective: Describe and

: - Green packaging
promote a teStlmon_lal for a Bl & appealing to younger qlrden , &\‘_‘

bulk garden seed display unit

I\\ﬁ
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|
What can we b
do for you?

MEISTER

interactive

m
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