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#1: “Advertisement” at top of
each page, same size as title’s
body copy, minimum

ARE

DUR SOIL FUMIGANTS

EXTINCTION?

Try MustGrow™ for increased
yields and profitability.

What is the futurs of sol¥ymigation? Fumigation

as we know it today, may gh langer be the normal
arsctics for fruit angluegEtabls growsrs throughout
North America, Recent changes in the availability of
registared soil fumigants, new ragulatory guidelines
nd a growing public demand for soil fumigant

10 ba further restrictad or phased out, is forcing the
sgricuttural industry to rethink their spproach toward
nematods and soil diseass management.

MustGrow™ controls a broad range of soil borne

nematodes such as Root Knat, Sting, Ring and Spiral

along with the management of soil dissases such

rticilium, Fusarium, and Pythium. The majarity
iucts & Technologies’ (MPT) fiald

studies have focus: @ use of the product s

& pre-plant granular trestmen d 14 days prior

1 transplanting the crop. Although any o

follow a MustGrow™ treatment, MPT has focused o

it's uga in strawhberry, raspberry and tomato crops

#2: Headline font demonstrably
different from MMW title’s.
Judgment call by MMW

It is the performance of MustGrow™ in the fisld that
is truly intriguing, especially when looking at yialds;
quite often it aut parforma these obtained fram
Methyl Bromide and Inline*. Mustard Praducts &

gies (MPT) tha of
have been adsmant about lsunching the product on
asolid foundation of sciantific ressarch and product
performance data. Tothis end MPT has committed
10 an extensive smount of ressarch across Narth
America, mostsignificantly in California

MNematode control
The following is a summary from 18 trials (strawberry
and tomato) illustrating the control of RootKnot
nematode 14- 28 days after application. Similar
results are achieved on other nematods species.

3
Musthrow™ | MusGrow™ | Mathy!
1000 be.jscra 2,000 ba.facrs  Bramida 50:50
Apeliners

pathogen and disease management
Soil diseass control WaE TECTTChHmlOuials 14—
28 days after application. Results as expacted with
MustGrow” alane were not as good as with the
syrthetic products, but no dissase systems wers
evidantin the crop and yialds were not affectad.

Additional trials found that reducad MustGrow™ ratas
with a sequantial application of Chlaropicrin, also at
low rates, resulted in outstanding soil pathogen and
disaass control. This is a very good option to reduce
pesticide rates in conventional production.

TREATMENT | PYTHIUM |FUSARIUM | VERTICILLIUM

The increases in yisld can b attributed to the control
in nematodes and soil diseases, but acadamics
believe that in addition to this, MustGrow™ may also

in the
s0il profile and creating the “optimurm’ environmant

and thus increased yislds.
Sterilization of the sail is net being schievad;
sbsolute soil pathogen control may be a step down
from the synthetic standards but the desirable soil
microbes are also not being eliminatad.

MustGrow” is a real sltemative. Manufactured from
mustard seed, itis 100% natural, organic, and an

be
ustGrow™
1000 Ibeacrs | 52 58.7 772
for plant g
MustGrow™
+ Chlorapicrin
760 lbs./acre | 1000 867 100.0
+6 gal.facre
PicClor 60 EC
25 galJacre 100.0 00.9 1000
Chloropicrin
16 galJacre 1o0.0 100.0 100.0
Increased crop yields

When eamparad to an untreatad check, the following
% yield gains were recorded in @ different strawberry
and tomato trials.

o Musthean™ | Matly] inims
100016 Jacrs 2000 ks fozrs Bromde S50 Mgal foern
M Agaljae

performer. For the usa in organic and
conventions| erop production systems MustGrow™
protects the crop while boosting yields ~what s
more important?

MustGrow™

MPT Mustard Products & Technologies Inc

mptmustardproducts.com
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How Tablets Can Increase Workers'
controlled content. Example: Productivity ’
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A d ve rt | ser- MMW BRAND header

MW BRAND navigation
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We b p ag e Presented by [Advertiser]

Headline for an Advertiser-

Controlled Web Page \

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed convallis
scelerisque massa, eu varius turpis hendrerit sollicitudin. Cras sodales
arcu sapien, eget suscipit ipsum interdum in. Pellentesque non
ullamcorper elit, in laoreet lectus. Nam ac lacus eget est laoreet
molestie. Suspendisse potenti. Sed venenatis mattis augue ut tincidunt.

Nunc eu justo vel turpis volutpat aliquet. Sed malesuada odio a mollis
scelerisque. Pellentesque

MESTERIVEDIA
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‘SPONSOR CONTENT AND
‘Presented by [Advertiser],” centered
at the top of the web page.

Headline font can be the same as
editorial content (e.g., Arial bold).

Body copy can be the same as
editorial content (e.g., Arial).




A d ve rt | ser- WEBINAR Presented by [ADVERTISER]
controlled Headline for an Advertiser-
. Controlled Webinar
webinar —
Lorem ipsum dolor sit amet, consecteturadipiscingelit. Sed convallis

I I l I n I I ' l al scelerisque massa, eu varius turpis hendrerit sollicitudin. Cras sodales
arcu sapien, egetsuscipitipsuminterdumin. Pellentesque non

M MW b ran d ullamcorper elit, in laoreetlectus. Nam ac lacus eget estlaoreet

Sent to you by [MMW or MMW Brand] < MMW or MMW Brand referencedin

p reS e n C e footerin type size no largerthan body

copy
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controlled
webinar —
minimal
MMW brand
presence
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Webinar

Coir Chunk Media - A
Good Choice For Long-

Term Crops

Tuesday, June 11 at 2 p.m. Eastern, 11
a.m. Pacific

\
|
|
|
|

One problem with peat-based growing medium in hanging
baskets and long term-planters is that they are hard to re-
wet with water after they have dried out

Join Horticulture Specialist Troy Buechel for this
informative webinar to learn how Premier Tech Horticulture
is addressing this issue with a new growing medium called
PRO-MIX HP-CC, This product contains a unigue coir
chunk that does not require a wetting agent to wet and
helps to hold water while maintaining good air porosity.
Find out how this unigue product and ingredients can help
reduce long-term wetting challenges for you and your
customers,

PRO-MIX HP-CC can also be an economical replacement
for a bark growing medium. Now might be a good time o
find bark-based growing media alternatives in case supply
becomes limited.

Click Here to Reqister!

Sponsored by

PRC-MIX

Appropriate for
advertiser-controlled
| content but NOT

Y “sponsored” content
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SPONSORED CONTENT Guidelines

“Sponsor

Content” for TALKING COTTON:
g : HEAR THE LATEST STRAIGHT
aavertiser- FROM THE TURNROW

controlled
video

< No MMW brand watermark

[SPONSOR CONTENT] Tim Phelps Discusses PhytoGenBrand PHY 375 <—— ‘Sponsor Content’ (or ‘Advertiser

WRF Content')in videotitle. (And hencein

Time Phelps of Gaston, N.C. discusseshow PhytoGen brand PHY 375 WRF search resulis and video |istings,)
has helped grow his cotton farming operation.
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