
SPONSORED CONTENTSPONSORED CONTENT

Guidelines
as of 10/1/13



#1: “Advertisement” at top of 
each page, same size as title’s 
body copy, minimum 
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“Advertorial”
ad material: print
R i d t #2 H dli f t d t blRequired components

#3: Body copy different 
than MMW title’s –
preferably sans serif

#2: Headline font demonstrably 
different from MMW title’s. 
Judgment call by MMW

preferably sans serif

#4: Cannot directly 
replicate tabheads, 
footnotes and other 
design devicesg

#5: Can recognize – in 
text, not logo – that 
piece was custom-
produced by MMWp y
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“Sponsor 
Content”
i i lin topical 
enewsletters

Example:. Example:
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Advertiser-
controlled 

bweb page
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Advertiser-
controlled 

biwebinar –
minimal 
MMW brandMMW brand 
presence
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Advertiser-
controlled 

biwebinar –
minimal 
MMW brand Appropriate forMMW brand 
presence

Appropriate for 
advertiser-controlled 
content but NOT 
“sponsored” content
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“Sponsor 
Content” for 
d iadvertiser-

controlled 
videovideo


